
Bike the Drive is seeking a new Title Sponsor – a rarely 
available sponsorship level. The event, a household name 
in Chicagoland, hosts 16,000+ cyclists on a car-free 
DuSable Lake Shore Drive and is a fundraiser for Active 
Transportation Alliance.

After the ride, participants gather in Grant Park for a festival 
featuring live music, a pancake breakfast, a beer garden, 
vendors and more!

Transportation accounts for the lion’s share of harmful carbon 
emissions. Sponsoring Bike the Drive allows a company to 
demonstrate its commitment to sustainability by promoting 
eco-friendly transportation options. The event also showcases 
the sponsor’s dedication to improving air quality, enhancing 
urban infrastructure, and community health.

ACTIVE TRANSPORTATION ALLIANCE

Sponsor Bike the Drive 2026

For more information contact:
Clare McDermott 
Managing Director of Marketing and Special Events 
Active Transportation Alliance 
clare@activetrans.org  |  773.391.7709

Social Media Stats

12,143  
FACEBOOK FANS

20,000+  
ACTIVE TRANS MEMBERS 
& SUPPORTERS

1,000 VOLUNTEERS

12,600   
X (FORMERLY TWITTER) FOLLOWERS

80,000+
EMAIL DIRECT 
MARKETING REACH

6,500 
INSTAGRAM FOLLOWERS

The event typically garners 15M 
impressions annually across TV, 
radio, social media, outdoor and 
crosspromotions plus receives 
millions more impressions thanks 
to earned media.

Last year, all major local networks 
covered the ride on event day.

Participants come from across the 
Chicago region, Midwest cities and 
towns, and major cities across 
the country.

Our Reach

Join Us Labor Day Weekend 
Sunday, September 6, 2026



Sponsorship Levels
Small 

Biz/NFP 
Tent*

Supporting 
Sponsor

Major 
Sponsor

Official 
Sponsor

Gold 
Sponsor

Presenting 
Sponsor

Title 
Sponsor

Cash Investment $1,650 $7,500 $15,000 $30,000 $50,000 $75,000 $175,000

# of Sponsorships Available 
at this level 30 10 5 5 5 1 1

Event 
Communication

Exclusivity in your industry 
category    • •

Corporate name built into all 
instances of written 
event name

    • •

Social Media # of Facebook posts 1 2 3 3 4

Incorporation of corporate 
name into #hashtags •

Advertising & 
Promotion

Corporate logo/link on 
sponsorship webpage  • • • • • •

Special offer or promotion 
in the Virtual Event Bag 
($500) value

• • • • • •

Ad in Active Trans’ winter 
quarterly newsletter    • • • •

Corporate logo in all website 
page footers     • • •

Event  
Collateral

Corporate logo on the back of 
all event t-shirts, way-finding 
maps and event Ride Guides

 • • • • • •

Opportunity to include a coupon 
in Ride Guide   • • • • •

On-site 
Exposure

Tent at post-ride festival • • • • • • •

Complimentary entries into 
the event 2 5 5 10 20 35 75

Identification as sponsor during 
verbal announcements  • • • • • •

Option to provide banners for 
the start/finish 2 4 6 8 12

Option to provide banners to 
be hung in post-ride festival 2 4 6 8 12

Option to add additional space 
for on-site activations    • • • •

*This level only open to small businesses and non-profits.


